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NEW YORK 
Ogilvy & Mather Inc. 
2 East 48 Street 


ATLANTA 
235 Peachtree Street N.E. 


CHICAGO 
500 No. Michigan Avenue 


SAN FRANCISCO 
235 Montgomery Street 


HOLLYWOOD 
6565 Sunset Boulevard 


HOUSTON 
3101 Richmond Avenue 


LONDON 

Ogilvy & Mather Ltd. 
Brettenham House 
Lancaster Place W.C. 2 


FRANKFURT 


Heumann, Ogilvy & Mather G.m.b.H. & Co. 


Haus am Hainerweg 
Hainerweg 15 


TORONTO 
Ogilvy & Mather (Canada) Ltd. 
88 University Avenue 


MONTREAL 
Ogilvy & Mather (Canada) Ltd. 
Place du Canada 


VIENNA 
Ogilvy & Mather Ges. m. b. H. 
Ferdinandstrasse 4 


MILAN 
Ogilvy & Mather S.p.A. 
Piazza Santa Maria Beltrade 1 


Ogilvy & Mather has 30 offices in 14 countries. 
Here are their addresses: 


PARIS 
Ogilvy & Mather International Inc. 
129 Champs Elysées 


AMSTERDAM 

Van Maanen, Ogilvy & Mather N.V. 
Westerdokhuis 

Barentszplein 7 


BRUSSELS 
Van Maanen, Ogilvy & Mather S.A. 
Avenue Leo Errera 47 


MELBOURNE 
Ogilvy & Mather (Australia) Pty., Ltd. 
566 St. Kilda Road 


SYDNEY 
Ogilvy & Mather (Australia) Pty., Ltd. 
132 Arthur Street, North Sydney 


MEXICO CITY 
Panamericana de Publicidad S.A. 
Paseo de la Reforma 133 


BOGOTA 


Patino & Ponce de Leon C.P.V. Publicidad S.A. 


Carrera 10, No. 19-64 


CARACAS 

CORPA C.A. 

Torre Phelps 

Plaza Venezuela 

(plus 2 branch offices) 


RIO DE JANEIRO 

Standard Propaganda, S.A. 
Avenida Presidente Vargas 290 
(plus 7 branch offices) 


OPERATING INCOME 
THOUSANDS OF DOLLARS 
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*Before extraordinary charge of $253,019 arising from the devaluation of the British pound. 


FIVE YEAR EARNINGS SUMMARY 
THOUSANDS OF DOLLARS 


YEAR ENDED DECEMBER 31, 


1965 1966 1967 1968 1969 
Gross billings $149,488 $166,300 $179,209 $205,254 $229,565 
Fee and commission income § 23,741 $ 26,675 $ 28,804 SS 82044 § 35,800 
Other income, net 236 263 289 363 704 
23,977 26,938 29,093 32,404 36,504 
Salaries & other employee benefits 14,459 16,486 WOE ATES) 19,623 21,857 
Office, general and other expenses 6,590 Goo USE 8,271 9,444 
Minority interest VAL 42 33 50 ql 
21,166 23,889 25,088 27,944 SI OVZ 
Income before taxes 2,811 3,049 3,308 4,460 See 
Provision for taxes on income 
United States 644 1,146 se ara 1,823 
Foreign 748 466 582 661 979 
1,392 1,612 1,718 2,434 2,802 
Income before extraordinary 
charge 1,419 1,437 1,590 2,026 2) SKEXO, 
Extraordinary charge PARK 
Net income $ 1,419 > 1,437 8 1k $ 2,026 $2330 
Per share—Income before 
extraordinary charge Sees Oe lesz $ 1.46 $ 1.86 Sm 2208 
—Extraordinary charge (con 
—Net income Tog) Soe wee $136 Bee 
—Dividends $ 20 ¢$ 30 ¢$ 47% g§ 50 ons 


*Devaluation of the British pound. 


DAVID OGILVY 
Chairman, Ogilvy & Mather International 


DONALD ATKINS 
Vice-Chairman, Ogilvy & Mather International 


1969 was our most profitable year 


In 1969, we maintained our unbroken record of 
topping the preceding year. 

Our net income increased by 15 percent to 
$2,330,384, or $2.08 per share, compared with 
$2,026,092, or $1.86 per share, in 1968. 

Our billings increased to $229,564,903 from 
$205,254,489 in 1968, or 12 percent. 

We paid four quarterly dividends, the first of 
121% cents per share, then three of 15 cents per 
share: 5714 cents per share for the year. 


Profits outside the United States increased by 
68 percent, as a result of more profitable operations 
in England, Canada, Germany, Australia and 
Austria. 

We expanded into Latin America, Holland and 
Belgium. Ogilvy & Mather now has 30 offices in 14 
countries. The earnings of our newest acquisitions 
will contribute modestly to our 1970 figures. 

In all countries where we have offices, we added 
new clients in 1969. 


JOHN ELLIOTT, JR., Chairman and ANDREW KERSHAW, President—New York 


Growth in the United States 


For the sixth consecutive year, Ogilvy & Mather 
(U.S.) made substantial gains over the preceding 
year. 

Billings increased to $152,349,280, a erowth of 
10.1 percent over 1968. We added a greater volume 
of new business than in any previous year. 

We were appointed by Owens-Corning Fiber- 
glas, Hershey, the French Government ‘Tourist 
Office, Menley & James (Contac) and Cessna. The 
full effect of these additions will be felt in 1970. 

In 1969, we resigned two unprofitable accounts, 
and we lost two accounts. 


We continue to practice selectivity in adding 
new accounts, so that we can concentrate on a lim- 
ited number of growth opportunities. In 1965, we 
had twenty-four clients with billings of $80,000,000. 
‘Today we have only thirty clients, billing almost 
twice that. 

Growth with present clients is the best testi- 
monial to an agency’s performance. We have grown 
with virtually all our clients, the most striking ex- 
amples being American Express, Bristol-Myers, 
General Foods, Lever Brothers, Sears, Roebuck and 
Shell. 


Promotions from our ranks 


In November, Andrew Kershaw was elected 
President of Ogilvy & Mather (U.S.) succeeding 
James R. Heekin, Jr., who left the agency. For nine 
years, Mr. Kershaw has been Chairman of our 
Canadian agency, which he built into one of the 
best known in Canada. He has been a Director of 
our U.S. company for eight years. 

During the year, we elected four new Directors 
of our U.S. company. We also elected four Senior 
Vice-Presidents and eight Vice-Presidents. 

All these new officers were promoted from our 
ranks. We grow our own. Prompt recognition of 
ability has virtually eliminated turnover in the 
men and women we count on most. 

In February, 1970, we opened a 30-man office 
in Houston to service Shell, which has moved the 
headquarters of its marketing operations to Hous- 
ton. 

We are keeping an increasingly tight rein on 
costs. In 1969, we instituted even more precise 
budgetary controls. 

A traditional, though rudimentary, measure- 


ment of an agency’s efficiency is the ratio of employ- 
ees to billings. In 1959, we had 10.5 employees per 
million dollars in billings. In 1969, we had 5.9. As 
salary costs are forced up by competition and infla- 
tion, this ratio must go down even further. We 
believe there is still room for improvement in our 
efficiency. 

Our positive action program for recruiting and 
training members of minority groups continues to 
be effective. Eighty-four, or 9.5 percent, of our 
employees are now members of minority groups, 
and they contribute to our strength in all depart- 
ments. The percentage is going up. We have been 
complimented on our work in this area by the New 
York City and New York State Commissions on Hu- 
man Rights, and the Equal Employment Oppor- 
tunity Commission in Washington. 

In 1969, Ogilvy & Mather was again active in 
public service advertising, working without remun- 
eration for the Red Cross; the Labor Department's 
“Continue Your Education” program; the New 
York Fire Department; and many other projects for 
which our employees volunteered their services as 
individuals. 


OGILVY & MATHER 21 YEAR BILLINGS GROWTH ° NEW YORK 


MILLIONS OF DOLLARS 
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ANGUS ROSS, Deputy Chairman and JAMES BENSON, Chairman—London 
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Growth of international operations 


Profits from our international operations increased 
68 percent in 1969. This was on top of a 64 percent 
increase in 1968. We look to continued growth of 
our operations outside the United States. 

In London, despite continuing curbs on the 
British economy, new accounts raised our billings 
by almost eight percent. 

Our new clients include the British Steel Cor- 
poration, Cinzano, Hambros Bank, International 
Publishing Corporation, and the Southern Gas 
Board. Ten new assignments came from Reckitt & 
Colman, Unilever, Mars, and John Player & Sons. 
We lost one account and resigned another. 

On January 1, 1970, James Benson became 
Chairman of Ogilvy & Mather (London), succeed- 
ing Donald Atkins, who continues as Vice-Chair- 
man of our parent company. Angus Ross became 
Deputy Chairman. 

With a balance of payments surplus at last 
achieved, the outlook for British business looks 
more buoyant. Our London office expects a further 
advance in 1970. 


Expansion in Europe 

In January, 1970, we announced our expansion 
into Amsterdam and Brussels, through the acquisi- 
tion of a majority interest in the Van Maanen 


agency, which is now known as Van Maanen, 
Ogilvy & Mather. 

Van Maanen is one of the largest agencies in 
Holland. It was founded in 1921 and five years ago 
opened a branch office in Brussels. 

Our Dutch colleagues, Cor Bandt and Eddie de 
Smet, continue as Managing Directors of Van 
Maanen, Ogilvy & Mather. Henry P. Bernhard, 
Chairman of Ogilvy & Mather’s Continental of- 
fices, represents your company in the management. 

In Germany, Dieter Starck was appointed 
Managing Director of our Frankfurt company. We 
won ten new accounts, including the major appli- 
ances of AEG-TELEFUNKEN and Veith-Pirelli 
tires. We received new assignments from Unilever 
and Effem-Mars. 

In Austria, Helmut Zambo moved from our 
Frankfurt office to become Managing Director of 
our Vienna office. We gained eight new accounts, 
including Mercedes-Benz Wiesenthal and 
Schweppes. 

In Italy, Gianni Muccini joined us as Chairman 
of our Milan office, to work in partnership with 
Robert Lasagna, Managing Director. We added 
Isolabella, Reckitt and the milk campaign for the 
Province of Milan. 


JOHN STRAITON, President and ROBERT MILLER, Managing Director—Toront 


DIE DE SMET, HENRY BERNHARD, STANLEY PIGOTT and COR BANDT 
Jan Maanen, Ogilvy & Mather—Amsterdam and Brussels 


Progress in Canada and Australia 


In Canada, existing accounts grew, new ac- 
counts were won, and we purchased the Mac Shoub 
Group. This acquisition, in combination with our 
already established service office, gave us a full-ser- 
vice profit center in Montreal. What’s more, it 
added a most valued client to our roster: Seagram. 

Andrew Kershaw continues as Chairman of 
Ogilvy & Mather (Canada), but the day-to-day run- 
ning of the company has devolved on John Straiton, 
President, and Robert Miller, Managing Director. 

Our Australian offices, under the leadership of 
Michael Ball, continued their remarkable growth. 
Billings were up 85 percent over 1968. 

In 1969, we gained seven new accounts, includ- 
ing Dunlop and Nabisco. We were also awarded 
new assignments from Bristol-Myers, General 
Foods, Unilever and other clients. 

Early in 1970, Michael Ball was elected a Direc- 
tor of the parent company. 


GIANNI MUCCINI, Chairman and ROBERT LASAGNA, Managing Director—Milan 


First steps into Latin America 


In 1969, we took our first steps into Latin Amer- 
ica. We acquired a substantial minority ownership 
in CORPA, the largest advertising agency in Vene- 
zuela. CORPA is associated in Mexico with Pan- 
americana de Publicidad, and in Colombia with 
Patino Ponce de Leon. All three agencies are now 
functioning as members of the Ogilvy & Mather 
group of agencies. William Phillips represents your 
company on the Board of CORPA. 

As this Report went to press, we announced the 
purchase of a substantial minority interest in Stan- 
dard Propaganda, the largest Brazilian advertising 
agency. It has eight offices, with headquarters in 
Rio de Janeiro. 


We look forward with enthusiasm and confi- 
dence to our partnership with these excellent 
agencies and their heads, Dr. Alfredo Machado 
Gomez, Jacques A. Regis Etievan, Raul Gutierrez, 
Alvaro Ponce de Leon and Cicero Leuenroth. 


RAUL GUTIERREZ, President, 
Panamericana de Publicidad, Mexico City 


MICHAEL BALL DIETER STARCK HELMUT ZAMBO JACQUES A. REGIS ETIEVAN and WILLIAM PHILLIPS, Senior Vice- 
thairman, Melbourne Managing Director, Frankfurt Managing Director, Vienna President, CORPA, Caracas President, Ogilvy & Mather, New York 


counis. Some of them work out of our New York 
office. others out of London and Frankfurt. 

Ogilvy & Mather is dedicated to six purposes, 
which bear restareMent: 


1. ‘Io serve our clients more effectively than any 
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6. Io earn the respect of the community. 
Ogilvy & Mather has an exceptionally diverse 
which adds to our stability 
are proud of our clients; 


roster of clients—a fact v 
and growth po tential. W 
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on pages 25. 26, and 27 we list them, as well as the 


fine products we advertise for them 


Donald Atkins, 
Vice-Chairman 


Television Commercials 


Bristol-Myers, New York British Rail, London 
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Lever Brothers, New York 
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General Foods, New York 


Unilever, Melbourne 


Shell, New York 


Effem, Frankfurt 
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ICI, London 


Hershey Foods, New York 
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Unilever, Frankfurt Petfioods, London 
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Effem, Frankfurt 


hi, 


General Foods, New York 


B. H. P, Melbourne 


General Foods, New York 


General Foods, Toronto 


Ronson, London 


Fabric Softener 


Unilever. London 


Nationwide Insurance, New York Rowntree, London 


Outspan, Frankfurt Lever Brothers, Toronto 


Magazine and Newspaper Advertisements 


THE ED PLATZ POTATO. 


International Nickel, New York 


“If you want to buy stock, 
we want your order- 
whether youre buying 
10 shares or 10,000" 


Nabisco, Melbourne 


The Zippo 
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from 1,100 feet. 


Unilever, Frankfurt Zippo, New York 


COMPLAINT NOTICE 


You can help do 
something positive about 
advertising 


a eater vara Nagas cea yas oO Sn ee Canadian Code of Advertising Standards 
The Four Seasons 

‘The age of rococo. In churches and A golden sapphire set in a sunby 
leces on foealinas nel porontes 
cherubs and cupids exalt the joys of life 
and the ever<hanging moods of love. 

~The Four Seasons” li a nostic 
salute to these charming children of 
Cightecatb-oestary Europe: Engravedon a 
the four-sided crystal coliet. they play alone acuster cam 
through the seasons: Wintes (shown), ple ofthe glassmaker's art. Such is “The 
Spring: Summer; Automnn. Foor Senos 


STEUBEN GLASS # 


Announcing Plumrose 
Danish Dinners 


The world-famous Plumrose quick meals are now made in Australia. 


Canadian Advertising Advisory Board: we work lor better advertising: 


Steuben Glass, New York C.A.A.B., Toronto 


How the Mercedes-Benz 2805S thwarts Raum aa 
the Canadian winter, with a feathering 

fan, 6-way heating, ice-sensing steering, 

and an elastic undercoating. 


DAIMLER-BENZ AG. 


WINTER WOES 


Mercedes-Benz, Ioronto 


Why everybody is going to France 


5 areas to choose from if youve only got 10 days. 


Veith-Pirelli, Frankfurt French ‘Tourism, New York 
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In this age of planned obsolescence, 
is there a place for a car so unconventional 
that it may well last for decades ? 


Mercedes-Benz thinks so. 


Stan Kane even looked broke walking 
along the Alaska Highway. But he was going to prove 
that an American Express Money Card 
is all the money you need to carry. 


American Express, Toronto 


\Whatelfect coulda polypropylene bat 
haveon baseball ? = 


Mercedes-Benz, New York 


Today, July 22nd 1969, 
Omega salutes the astronauts 
who have made this 
off-the-shelf Speedmaster into 


THE Stanton Wiebe AE ak 


Shell Chemical, New York 


Super Shell mit LC_A.neu 
bringt mehr Kilometer 


ecm DIR CANADA @) 


Shell, Vienna Air Canada, London Omega, London 


4 50-mile'gate rages outside. 

‘The temperature: an icy minus ten. 

But your heating costs don't go through the roof. 
Reason: you've got six inches of Fibergias insulation 
“in the ceiling, three inches in the wall. 
‘Cost-reducing Abergias, the new basic material 


Should you look like your dog? 
Puppy Palace answers the question. 


ys Das = 


Cessna, New York 


Mars/Puppy Palace, New York Siemens/Constructa, Vienna 
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End oven cleaning forever 
with these new Self-Cleaning 


Moffat, Toronto Shell, Toronto PAI, Milan 
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An invitation from the people of the United States. 


“Come visit us!’ 


save money— 


“Laid. ‘Three for your Unelo, ewe for you. 


Swanson 
ErvediGnicken 


Seen the new bask of Eg Cookery’? 1.0 says of wrving mpc. Seed 4/60 MLESCB, MS Malling Service |W,), Norman Read, Thormaston, Leice 


Deep fried chicken with all the trimmings, 
Creamy whipped potatoes, diced apple and fancy 
mixed yegetables with seasoned sauce. 


Good chicken seat is a good part of every 
Syanson Fried Chicken Dinner. Tender white meat 

From the breast. Juicy, delicious dark enat 

from the thigh and legs. Lots of good chicken eating 


in every Swanson Fried Chicken Dinner, 


Delicious chicken eeat vith « deep fried 
Swanson coating, Crispy, crunchy, aade vith 
4 abvory seanoned batter 

Try Svanson Fried Chicken Dinner. 


It's another of the good meat dinners from Swanson. 


Announcing the end of the old money. And the beginning of The New Money. 


Introducing The New Money for world purple American Exprear Can, Keep it 
travel and entertainments the money: | 

green Ammen 

alll the 


n Express Card. Whas 


of cash and none of pres Hn 


Steel can Others can’t 


Tin cans are steel. They give stronger, 
safer, longer protection than anything else 


If your shopping bg ives you the li, it n't Tay, cans are wo thin they weigh sioxt 
stec that will mah, an Jeave you with «lt of nothing's ste! akin can he oly oe tha 


SORRY kroceries coated with a film of in. But a steel can is many 
Steel can look after ite contents In 1944 


caviar, kingaroo-tai] soup, passion fruit, and Steel appeal in your home. Cans are stce 
pineapples out of season, And without acrmole 

r : (they're steel cans, i'd have o sprays, 

times stronger tha ‘else you can buy Oven cleaners, shaving foam, ar fresheners 

CaptinSeotli down among Ns oe neath th food ins ' There's no end tothe list of things that would yariey of procul, beautiful thi 

South Fl ve, jam and baked beans. "Think of the god things you'd have mis i beimporsible,nelfiient or inconvenient without From cructs co edokers. Next ti 

1987 they were opened, and still sted good, there'd never been steel to wrap round then: like the indispensable ean, Ding remember to bring home mor 


British Steel, London National Dairy Council, London 


Hathaway 
with Lanvi 


He helped a new plant employ the unemployed. 


Tur an old warehouse into a plant and man it with untrained 
workers? Bill Collins helped prove it could be done. His story 
is another example of how IBM, its people or products often 
play a part in tackling today’s problems. 


Ti Apel 1908, IBM leased ane renovated an old 
warehouse Niney days later, the new plane was lo 


Hathaway, New York IBM, New York 


The most valuable 
graduation present you'll 
ever give could be 

this free guide. Hertz car Your car 
Eight things 
our car can do 
that your car 


can't. 


25technical careers 
youcanlearn 
im 2 years or less- 


Nerex 


A better way to go. 


Hertz International, New York 


Menley & James, New York Advertising Council, New York 
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Latta, Lotte fresco. Quando ha} sete, Latte postorizea! 
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International Paper 
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Centrale Del Latte Di Milano, Milan International Paper, New York 
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Sears, Roebuck; New York 


Notractor | 
in its class can 

match the 
tillage output 
of the MF 178 


And Multi- Power adds another 
acre per day to that. Only th 
M 78 comes r 


Massey-Ferguson, London 


ARS ! 


SIS, Milan 


ICI, Milan 


Remember those delicate, scroll shaped cookies 
somebody sent your family in a tin bax with a king painted on top? 
Pepperidge Farm remembers. 


Pepperidge Farm, New York 


llnostro Far West. Sole. Estensioni 
sterminate. E cosia buon mercato 


(Un cordisie en@o cal Amerca) 


VESTI 
IN CRIMPLENE... 
---SCEGLI 


LATUA LIBERTA! 


Crimplene 
= 
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WHIRLING SUPRISE 


Windmills were used to pump water off Holland's land—but today 


KLM can direct you to surprisi 


a windmill museum and a windmill spy lita 


windmill restaurants, a windmill hotel, 


KLM, New York 


EXPORT INTELLIGES 


California 
here we come! 


II sapore della vita. 


Cape scepfire tutto quelle che cicircomdle 
traech Coalline Renee 


SIS, Milan 


Now with coupons! 


PLAYER'S N°I0 


Guaranteed quality at only 36 for 20 
and coupons too! 


Now Player's give even more outstanding FFE cor a aes reer mean 
I abe tosmokes! Puye’sNO0smoken now f Exciting! FREE! H 


cas ve towards al toa excting good ia 
& rata areca | PLATES CATALOGUE 
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Sears, Roebuck; New York 


Do clever girls 
miss out on ke 


I.P.C., London 


‘My husband says I can’t go wrong 


This new British trade drive with you, Mr Sainsbury’ 


could launch your firm into the world’s richest market 


Target California 
The Board of Trade and the 
British Nadonal Export Coun- 
Glannounce "Target California’ 
=a trade drive 10 boost British 
exports in the 1970's 


Through “Target California’, exporters will 
be encouraged totake part in majortradefuirs, 
exhibitions, ourward and Inward trade mis- 
sions and store promotions. A highlight of the 
drive will be a British Week in San Francisco 
in October 1971. 

To help exporiers, the British Governmem it 
offering inde 


mpors market is 
ere Wo incrente this by ely 
Mi rea $30 sniltion (12,800,000) 


Why British exporters should 

aim at Calitornia 

4a There is 4 demand for all types of goods, both 
capa) and consumer 

2. As» result of the GATT ‘Kennedy Round 
{Spill reduccions ro dutiable indostrial imports 
wverape 417, 


repatation porary devgn and ood 
quality should be fally explonied 


This richest of markets 
Js naturally a demanding one 
Only the mos! onal sales approach ant 
follow-up serv wecced in buch a sophisti- 
cated murbet. Here are sme market 

ject design apd 

standard and pe 


alifornia is unlike New York in tastes anil 100 
F away to be adoqualely’ serviced from a New 


be caloulated as 


o” produets in 

ince overseas for 
individual’ busness visits and interest. potcunal 
agents in mapufacturers” products. Supply reports 
‘on potential apents, izniff and import repalations, 
standards, etc, Provide free spec and exhibition 


1 Victor Street, London, SW! 


Export Service Bulletin 
‘You can Jearn shout market pointers 
na daily 


INTELUIGENGE 


at the Board of Trade 


Call us at 4.0. London: 
01-248 9633 Telex 886143 


(Bretad 210% Totes A215 - Care DU TH 
ie 0) ATL Toben DSS - Mimmchester G5) 452 9121 Tries 108. Remar 


British Board of Trade, London 


Wasa, Frankfurt 


Sainsbury, London 
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Rowntree’s 

After Eight 

Mints J 
4/- 


Rich Fruit 
Christmas 


cake 63 
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Wer nur die Autos testet, testet nicht genug. 


M Jeplen Program deni sie bewlal(etidie jou 


France’s seaside bargains 
for U.K. family motorists 


Mercedes-Benz, Frankfurt 


Typisch Singer! 
Senken die doch den Preis 
fiir die einzigartige, 
unvergleichliche Singer 700 
um ganze $ 1878.- 


sincer? 


Singer, Vienna 


Men with new jobs 


How a young man can build a 
flexible program of life insurance to suit 
his changing needs-—with London Life The 1969 cars 
still have 
collapsible drivers. 


London Life Insurance, Toronto Bristol-Myers, New York 


Ogilvy & Mather Clients and Their Products 


New York 


AMERICAN EXPRESS 
BRISTOL-MYERS 


Ban, Dry Ban, Ammens, NoDoz, new products 


CAMPBELL SOUP COMPANY 
Pepperidge Farm products, new products 


CESSNA AIRCRAFT 
Commercial Jet Division 


THE DRACKETT COMPANY 
Drano, Behold, Whistle, new products 


FRENCH GOVERNMENT TOURIST 
OFFICE 


GENERAL CIGAR 
Robt. Burns Cigars, ‘Tijuana Smalls 


GENERAL FOODS 
Maxwell House Coffee, Instant Maxwell 
House Coffee, Maxim, Max-Pax, Good 


Seasons Salad Dressing, Shake ’n Bake, Prime, 


Open Pit, Start, Great Shakes, Gaines Meal, 
Rix, new products 


C.F HATHAWAY 
Men’s shirts 


HERSHEY FOODS CORPORATION 
Chocolate and Confectionery Division 


HERTZ INTERNATIONAL 
Car and truck rental 


INTERNATIONAL BUSINESS 
MACHINES 
Corporate, Recruitment 


INTERNATIONAL NICKEL 
Corporate, ‘Trade 


INTERNATIONAL PAPER 
KLM ROYAL DUTCH AIRLINES 


LEVER BROTHERS 

Dove, Lucky Whip, Imperial, Diet Imperial, 
Sof-Spread Imperial, Dove-for-Dishes, Final 
Touch, Twice as Nice, new products 

MARS INCORPORATED 


UNCLE BEN’S 
New product 


PUPPY PALACE ENTERPRISES 


MENLEY & JAMES 
Contac, Contac Nasal Mist, Sine-Off 


MERCEDES-BENZ 


MERRILL LYNCH, PIERCE, FENNER 
& SMITH 


MICHAELS/STERN 
Men’s Wear 


NATIONWIDE INSURANCE 
COMPANIES 


OWENS-CORNING FIBERGLAS 


SCHWEPPES 
Tonic, Bitter Lemon, Bitter Orange, Ginger 
Ale, Ginger Beer, Club Soda, Cocktail Mixers 


SEARS, ROEBUCK AND CO. 


Major Appliances, Home Fashions, Television 


Sets, Junior Fashions 
SHELL CHEMICAL COMPANY 


SHELL OIL COMPANY 
Gasoline and other automotive products 
and services 


STEUBEN GLASS 
UNITED STATES TRAVEL SERVICE 
ZIPPO 


London 
AIR CANADA 
AMERICAN EXPRESS 


BASS, CHARRINGTON 
Worthington Beers 


BRITISH EGG MARKETING BOARD 


BRITISH RAIL 
Eastern and Western Regions 
Motorail 


BRITISH STEEL CORPORATION 
BRITISH TURKEY FEDERATION 


CENTRAL OFFICE OF INFORMATION 
British Government Export Advertising 


CINZANO 


DORNAY FOODS (Mars) 

Dine creamed potato mix, Yeoman Squeak 
potato fry-up, Yeoman instant mashed 
potatoes, Yeoman canned potatoes, 

Uncle Ben’s Rice 


FINDLATER MACKIE TODD 
Wines and spirits 


FISONS 
Corporate 


FRENCH GOVERNMENT TOURIST 
OFFICE 


GAS COUNCIL 
Heating, cooking and refrigeration 
GILLETTE SAFETY RAZOR COMPANY 
Foamy, Spruce, Techmatic, Papermate, 
‘Tempo 

COLTON 

Eve of Roma cosmetics, new products 


HAMBROS BANK 
Allied Investors ‘Trusts 


HERTZ INTERNATIONAL 
Car and truck rental 


HP SAUCE 
Sauces and baked beans, new products 


IMPERIAL CHEMICAL INDUSTRIES 
Corporate and divisional publicity 


ICI FIBRES 
Terylene, Crimplene, Ulstron, Bri-Nylon 


INTERNATIONAL PUBLISHING 
CORPORATION 
Mirror Magazine 


LEA & PERRINS 
Worcester Sauce 


LEGAL AND GENERAL ASSURANCE 
SOCIETY 


MASSEY-FERGUSON 
Farm and construction machinery 


NATIONAL DAIRY COUNCIL 
(and eight other Statutory Boards) 


THE OBSERVER 
Newspaper and colour magazine 


OMEGA WATCH COMPANY 


PETFOODS (Mars) 
Bounce, Mick, new product 


PORVAIR 


JOHN PLAYER & SONS 
Medium Navy Cut, Gold Leaf, No. 6, No. 10, 
and Grosvenor cigarettes 


RECKITT & COLMAN 
TOILETRIES DIVISION 
Supersoft hairspray, Supersoft shampoo, 
Freshette women’s deodorant, 
Close-up deodorant 


REDIFFUSION 
TV and radio sales and rentals 


REDITUNE 
‘Taped music 


RONSON PRODUCTS 
Lighters 


ROWNTREE MACKINTOSH 

Aero, Beech-Nut, Blue Riband biscuits, 
Caramel Wafers, Sun-Pat nuts and 
peanut butter, new products 


J. SAINSBURY 


SCHWEPPES 

Tonic, Bitter Lemon, American Dry Ginger 
Ale, Dry Ginger Ale, Soda Water, Lemonade 
Shandy, Jams, Marmalades, new products 


SHELLINTERNATIONAL 
PETROLEUM COMPANY 
Corporate 

SHELL-MEX & B. P. 


Shell Petrol and other automotive products 


SOUTHERN GAS BOARD 


25 


26 


TEA COUNCIL 
UNILEVER 


BATCHELORS FOODS 
Canned vegetables 


LEVER BROTHERS & ASSOCIATES 
Comfort, new products 


SILCOCK & LEVER FEEDS 
Animal feeds 


VAN DEN BERGHS : 
Spry, Crisp ‘n’ Dry cooking oil 
UNITED STATES TRAVEL SERVICE 


Frankfurt 


AEG-TELEFUNKEN 
Corporate, power tools, 
all household appliances 


ALLGAEUER ALPENMILCH 
Alete babyfood 

AMERICAN EXPRESS 
DEUTSCHE LUFTHANSA 
Corporate, passenger, freight 
DEUTSCHE SHELL 

All products and services 


DEUTSCHE SHELL CHEMIE 


Vapona Strip Insecticide, chemical products 
DIREKTSERVICE FLY AND DRIVE 
Co-operation Lufthansa and Hertz 


EFFEM (Mars) 

Pal, Loyal, Rolf dog foods, Kitekat cat food, 
new product 

FRANKFURTER BANK 

FRENCH GOVERNMENT TOURIST 
OFFICE 

GILLETTE ROTH-BUECHNER 
Gillette and Rotbart blades and razors, 
Techmatic band razor, Dippity-dou 
HERTZ INTERNATIONAL 

Car and truck rental 

MERCEDES-BENZ 

OUTSPAN ORGANIZATION 
Oranges, Grapefruit 

SCHWEPPES 

Tonic Water, Bitter Lemon, Ginger Ale 
SEAWORTH PROPERTIES 

Real estate 

UNILEVER 


ELIDA-GIBBS 
CD bar soap, new product 


MARGARINE UNION 
Sanella and Becel margarines, Palmin and 
Palmin Spezial cooking fats 


SUNLICHT 
Bio-Luzil enzyme pre-washing powder 


UNITED STATES TRAVEL SERVICE 


VEITH-PIRELLI 
Veith-Pirelli tires 


WASAKNAECKE 
Rye-King crisp bread 


Toronto 
AMERICAN EXPRESS 


BRISTOL-MYERS 
Health & Beauty Aids Division, 
Household Cleaning Products Division 


CAMPBELL SOUP COMPANY 
Heat-processed soup, Franco-American, 
Pepperidge Farm, Swanson, V-8 


EAGLE/NORTH-RITE 
(Division of Berol Corporation of Canada) 
Writing Instruments 


GENERAL FOODS 

Coffee Plus, Gaines Meal, Gaines Professional 
Services Plan, Gravy Train, Jell-O Instant 
Puddings, Jell-O Pudding and Pie Fillings, 
Kool-Aid, Minute Rice, Minute Rice Mixes, 
Sun-Up, ‘Top Choice, Yuban Coffee, new 
products 

C.F HATHAWAY 

Men’s Shirts 


HUSKY MANUFACTURING 
Injection moulding machines and moulds 


IMPERIAL FURNITURE 


KEYDATA 
Computer Services 


KNAPE & VOGT 
Builders Hardware 


LEVER BROTHERS 

“all”, Cold Water ‘‘all”, Dishwasher “‘all’’, 
Amaze, Dove Bar, Dove Liquid, Good Luck, 
Imperial, Lypsyl, Omo, Solo, Surf, Swan 
Liquid, Wisk, new products 


THE LONDON LIFE INSURANCE 
COMPANY 


MEAD JOHNSON NUTRITIONALS 
METRECAL products, PABLUM products, 
NUTRAMENT 


MERCEDES-BENZ 


MOFFAT 
Major appliances 


ORTHO PHARMACEUTICAL 
Pharmaceutical products 


ROWNTREE 

Aero, Black Magic, Coffee Crisp, Dairy Box, 
Jelly ‘Tots, Kit Kat, Mackintosh’s Creamy 
‘Toffee, Smarties, new products 


SHELL CANADA 

Gasoline and other automotive 
products and services, 

Agricultural and industrial chemicals 


SHEPHERD CASTERS 


H. B. SHERMAN MANUFACTURING 
Lawn sprinklers, Hose goods 


TRADERS GROUP 
UNITED STATES TRAVEL SERVICE 


WARNER-LAMBERT 
Bromo-Seltzer 


FEMPARO, 


Montreal 


BIO-TECHNICAL INDUSTRIES 
(Division of Bristol-Myers) 
Animal health and agricultural products 


CALVERT OF CANADA 
Myers’s Rums 


CANADIAN INTERNATIONAL 
PAPER COMPANY 


EXCEL HOSIERY 
Panty Hose 


FRENCH GOVERNMENT TOURIST 
OFFICE 


HERTZINTERNATIONAL 
Car and Truck Rental 


INTERNATIONAL WINES & 

SPIRITS, LTD. 

Chivas Regal Scotch Whisky, Bisquit 
Dubouché Cognac, Barton & Guestier Wines, 
Noilly Prat Vermouth, Perrier Jouet 
Champagne 


JOHNSON & JOHNSON 
CAREFREE* Tampons, J CLOTH* ‘Towels, MODEss* 
Napkins 


JONERGIN CO. 

Labels, data processing supplies, 
plastic printing 

PERKINS 

Paper products 


SCHWEPPES POWELL 

Schweppes Beverages, “The Tea,’ Rose’s 
Cordials and Squashes, Chivers Jams and 
Marmalades 


JOSEPH E. SEAGRAM & SONS 
Seagram’s 83 Canadian Whisky, Burnett’s 
White Satin Gin, Burnett’s Sterling Gin 


* Trademark of Johnson & Johnson and affiliated compani 


Melbourne 
AMERICAN EXPRESS 


BRISTOL-MYERS 
Clairol, Drano, Windex, Ban, Avert, 
Kindness, Twinkle, new products 


BROKEN HILL PROPRIETARY CO. 
Construction engineering, packaging, and 
appliance products 


COBALIDE 
Corporate, all products 


CYCLAX 
Cosmetics, men’s toiletries 


DRUG HOUSES OF AUSTRALIA 
Dexsal, Sal Vital, Ponderax, ethical 
pharmaceuticals 


DUNLOP 


DUNLOP AUSTRALIA 
Corporate 


DUNLOP AUTOMOTIVE DIVISION 
‘Tyres, tyre service, batteries, accessories, 
aviation 

DUNLOP INDUSTRIAL PRODUCTS 


DIVISION 
All products 


F&T INDUSTRIES 


Footwear, Plastics & Rubber, Floorcovering, 
Non-Woven 


GENERAL FOODS 
COTTEE’S GENERAL FOODS 
Conserves and Marmalades, Jelly Crystals, 
Instant Puddings, Cordials, Fruit Cordial 
Extracts, Dessert Toppings, Shake’n Crumb, 
Kool-Aid, John Bull Regular and 
Instant Oats, Start 


GOLDEN POULTRY 
Fresh and Frozen Chickens, Ducks, 
and ‘Turkeys 


HARVEST FOODS 
Plumrose Canned Meals, Leggo’s ‘Tomato Paste 


HERTZ OF AUSTRALIA 
Car and Truck Rentals 


ICIANZ 
Alkali & Chemical Group (part only) 


MASSEY-FERGUSON 
Agricultural and industrial equipment 


MILDARA WINES 
Table Wines, fortified wines, brandy 


NABISCO 
Crackers, Creams, Chocolate Enrobeds, Sweet 
Biscuits, new product assignments 


ROWNTREE 
Aero, Fruit Pastilles, Jellytots, Smarties, 
Coffee Crisp, Kit Kat, new products 


SHELL CHEMICAL 

Rural and Industrial Chemicals, Plastics, 
Shelltox Pest Strips, Shelltox Ministrips, 
Shelltox Aerosol, Dogbands 


TUCKFIELDS TEAS 
Tea 


UNCLE BEN’S 
Chum 


UNILEVER 


LEVER & KITCHEN 
New product assignments 


REXONA 
Headway, new product assignments 


ROSELLA FOODS 
Canned Soups, Deb Instant Mashed 
Potatoes, development products 


UNITED STATES TRAVEL SERVICE 


Paris 

AIR CANADA 

AMERICAN EXPRESS 
HERTZ INTERNATIONAL 


IMPERIAL CHEMICAL INDUSTRIES 
Corporate 


REDIFFUSION 


SCHWEPPES 
Douglas Scotch Ale 


UNITED STATES TRAVEL SERVICE 


Vienna 


AIR CANADA 
AMERICAN EXPRESS 


WOLFGANG ANGER 
Coating and laminating machines 


DR. MICHEL BOEHLER 
Multipurpose ladder, fire extinguisher 


JOHANN DANZER 
Kitchen furniture 


DONAU CHEMIE 
Fertilizer 
Commercial cleaning fluid 


DONAU-RENO 
Fertilizer 


HERTZ INTERNATIONAL 
Car and truck rental 


MARS 
Confectionery, Petfoods, Uncle Ben’s Rice 


MERCEDES-BENZ WIESENTHAL 
Cars and trucks 


RUMANIAN TOURIST OFFICE 


A. SANDERSON & CO. 
Car-care product 


SCHWEPPES 
Tonic, Bitter Lemon, Bitter Orange 


SHELL AUSTRIA 

Automotive, chemical, industrial market 
(all products) 

SIEMENS ELECTROGERAETE 


SIEMENS 
All household appliances 


CONSTRUCTA 
Washing machines, dish washers 


SINGER SEWING MACHINE COMPANY 


WIENER STAEDTISCHE 
Life insurance 


YARDLEY INTERNATIONAL 
Cosmetics 


Milan 


AIR CANADA 
AMERICAN EXPRESS 


BANCA MORGAN VONWILLER 
Morgan Guaranty ‘Trust 


CAMPAGNA DEL LATTE PROVINCIA 
DI MILANO 
Fresh milk 


CENTRALE DEL LATTE DI MILANO 
Fresh milk, fresh cream and other 
dairy products 


CIPRIANI 
Hotel group 


ESTASIS 
Furniture 


EVITAL 
Eve of Roma cosmetics, new products 


G.S.D. 
Underwater swimming equipment 


HERTZ INTERNATIONAL 
Car and truck rental 


I.C.I. (Europa) FIBRES 
Bri-Nylon, Terylene, Crimplene 


E. ISOLABELLA 
Bitter ‘Amaro 18’, other products 


MERRILL LYNCH, PIERCE, FENNER & 
SMITH 


PRODOTTI ALIMENTARI 
INTERNAZIONALI 
‘PAI’ potato crisp, new products 


RECKITT 
Steradent, new products 


SIS 
Cavallino Rosso brandy, Orso Bruno ‘grappa’, 
vodka Moskovskaia and other spirit drinks 


TIGULLIO 
Basil sauce, mayonnaise and other sauces 


UNITED STATES TRAVEL SERVICE 


rat 
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Ogilvy & Mather International Inc. 


Consolidated Statement of 


Income and Retained Earnings 
For the years ended December 31, 1969 and 1968 


GROSS BILLINGS TO CLIENTS 


INCOME 


Fee and commission income 
Other income, net 


EXPENSES 


Salaries and other employee benefits 
Office and general expenses 
Depreciation and amortization 
Interest expense 

Minority interest (Note 1) 


INCOME BEFORE TAXES ON INCOME 


Provision for taxes on income (Note 3) 
United States 
Foreign 


NET INCOME 


RETAINED EARNINGS, BEGINNING OF YEAR 
Dividends paid 


RETAINED EARNINGS, END OF YEAR 


PER SHARE OF COMMON STOCK: 


Net income 
Dividends 


equivalent shares on 1968 net income per share is not material. 


1969 


$229,564 ,903 


® 35,799,986 
704,006 


36,503,992 


2M S85e325 
8,687,883 
648,408 
10/5226 
TARZOu 


31,372,099 
5,131,893 


1,822,500 
979,009 


2,801,509 


2,330,384 
5,983,327 


8,313,711 
629,098 


$ 7,684,613 


1968 


$205,254,489 


$ 32,041,509 
362,810 


32,404,319 


TOOZ 3,009 
7,678,069 
498,072 
95,290 
49,562 


27,944,592 
4,459,727 


1,773,000 
660,635 


2,433,635 


2,026,092 
4,502,415 


6,528,507 
545,180 


$_5,983,327 


*Based on weighted average number of common shares and common equivalent shares outstanding. The effect of common 


Ogilvy & Mather International Inc. 
Consolidated Balance Sheet 


December 31, 
ASSETS 1969 1968 
CURRENT ASSETS fone ra 
Cash and temporary investments Seo On pam O 10.225 
Accounts receivable 24 528,296 19,538,999 
Expenditures billable to clients 3,618,231 2,865,078 
Other current assets 844,819 842,585 
Total current assets ~ 36,966,853 29,156,887 
FIXED ASSETS, at cost 
Furniture, fixtures and equipment SASa Zo 3,121,666 
Leasehold improvements 2,056,005 1.727387 
Less—Accumulated depreciation and amortization Prayehe} 6) |e) Peel OS 
2,951,812 2,573,895 
INVESTMENTS IN FOREIGN ASSOCIATED ADVERTISING 
AGENCIES, at cost (NOTE 2) 950,438 
EXCESS OF INVESTMENTS IN CONSOLIDATED COMPANIES 
OVER NET ASSETS ACQUIRED (NOTE 2) 625,430 B15), (heres 
DEFERRED CHARGES AND OTHER ASSETS, less amortization Gila UE OAC 
$ 42,106,274 $ 32,528,881 
LIABILITIES AND STOCKHOLDERS’ EQUITY 
CURRENT LIABILITIES 
Accounts payable and accrued expenses $ 25,549,749 $ 19,486,328 
United States and foreign income taxes 1,737,294 1,480,474 
Bank loans 1,443,777 690,746 
Contributions payable to profit-sharing plans (Note 6) 999,326 919,673 
Total current liabilities 29,/30,146 CAO VIGOedl 
15-YEAR 6 PERCENT DEBENTURES (NOTE 4) 811,000 811,000 
RETIREMENT AND SEVERANCE RESERVES (NOTE 6) 890,687 563,250 
BANK LOAN, due December 22, 1972 300,000 
MINORITY INTEREST (NOTE 1) 33,267 33,025 
STOCKHOLDERS’ EQUITY (NOTES 4 AND 5) 
Common stock, $2 par value: 
Authorized—1,400,000 shares 
Issued —1,096,288 shares in 1969 
—1,091,601 shares in 1968 212.576 2,103,202 
Paid-in surplus 470,705 399,603 
Retained earnings 7,684,613 Dose ,ae7 
10,347,894 8,566,332 
Less—Treasury stock, at cost— 
400 shares in 1969; 1,250 shares in 1968 6,720 21,947 
1084174 8,544,385 
§ 42,106,274 $ 32,528,881 
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Ogilvy & Mather International Inc. 


Distribution of Net Assets, Gross Billings 
and Net Income of Operating Agencies 


December 31, 1969 


NET ASSETS 
Current assets 
Current liabilities 
Other assets, net 

Net assets 


GROSS BILLINGS TO CLIENTS 


NET INCOME 


*Exclusive of net liabilities of $28,136 and $179,438 loss of the parent holding company. 


United Kingdom, 
Continental 
Europe, 
Canada and 
United States Australia 
$ 23,057.91 $14,641,774 
(18,366,520) (11,831,239) 
§46,409.581- $ 3,959,729 
$152 349,280 S7i.215 6235 
$ 1,663,996* $ 845,826 


Notes to Consolidated Financial Statements 


Note 1—Principles of 
Consolidation: 


The consolidated financial statements 
include the accounts of the Company and 
all subsidiary companies including an 80% 
owned German agency, but excluding a 
51% owned Dutch agency, acquired as of 
December 31, 1969, (See Note 2.) Foreign 
Currency accounts have been translated 
into U.S. dollars at appropriate current and 
historical rates of exchange. 

See ''Distribution of Net Assets, Gross 
Billings and Net Income of Operating 
Agencies” appearing above. 


Note 2— 
Acquisitions: 


During 1969 the Company acquired for 
cash a minority interest in a Venezuelan 
agency and a 51% interest in a Dutch 
agency. The latter interest was acquired 


as of December 31, 1969 and therefore it 
was not practicable to include this agency’s 
balance sheet in the consolidated balance 
sheet for 1969. The investment in the Dutch 
agency has been shown at cost in “‘Invest- 
ments in Foreign Associated Advertising 
Agencies.’ In accordance with the Com- 
pany’s consolidation policy, this agency 
will be included in the consolidated finan- 
cial statements in 1970. 

Also during 1969, the Company's Cana- 
dian subsidiary acquired for cash a 100% 
interest in another Canadian agency. The 
increase in ‘Excess of Investments in 
Consolidated Companies over Net Assets 
Acquired” is attributable to this acquisi- 
tion. 


Note 3— 
Income Taxes: 


No provision has been made for U.S. 
and foreign taxes which would be payable 


upon remittance of foreign subsidiaries’ 
retained earnings to the parent Company; 
no such distribution is contemplated since 
these retained earnings are needed for 
working capital requirements and all divi- 
dends from subsidiaries are paid out of 
current earnings of the respective com- 
panies. 


Note 4—Debentures and Earnings 
Available for Dividends: 


The 15-year 6% debentures are payable 
in five annual installments beginning 
December 31, 1975; commencing January 
1, 1970, the Company has the right to re- 
deem all or a part of these obligations at 
par plus various premiums. Under the 
terms of the debentures, certain restric- 
tions are placed on the payment of cash 
dividends; at December 31, 1969, approxi- 
mately $6,600,000 of consolidated retained 
earnings was not restricted. 


Note 5—Stock Options: 


Under the Company’s Stock Option 
Plans ratified by the shareholders in 1966 
and 1968, options for 125,000 shares may 
be granted to officers and key employees 
of the Company and its subsidiaries at 
prices equal to 100% of the market value 
on the date of grant. These options be- 
come exercisable one year from the date 
of grant on a cumulative annual basis at 
the rate of 25% of the total number of 
shares under option. No options may be 
granted under the 1966 Plan after March 
31, 1971 and under the 1968 Plan after 
April 30, 1973. 

During 1969 options for 7,000 shares 
were granted, options. for 6,037 shares 
were exercised and options for 20,763 
shares were cancelled. At December 31, 
1969 options for 94,800 shares at prices 
ranging from $12.75 to $26.125 were out- 
standing of which 47,906 were exercis- 
able, and 24,163 shares remained available 
for grant. 


To the Board of Directors 
and Stockholders of 


Note 6—Pension and 
Profit Sharing Plans: 


The German agency has a retirement 
plan under which unfunded provisions 
based on actuarial calculations are made 
to provide for anticipated pension obliga- 
tions including prior service costs over the 
service life of eligible employees. Under 
the British company’s contributory plan, 
annuities are purchased from an insurance 
company to provide for the annual incre- 
ment in earned benefits of plan partici- 
pants. The Australian company initiated a 
retirement plan in 1969 under which the 
company’s contributions will be accumu- 
lated by a trustee for the benefit of plan 
participants. Eligible employees may also 
make contributions to the fund. Plan bene- 
fits are based on amounts accumulated in 
each individual's account at termination or 
retirement. Vested benefits of all plans are 
more than covered by book reserves and 
fund assets, respectively. Aggregate costs 
of these plans amounted to $295,045 


Ogilvy & Mather International Inc. 


$213,197 in 1968). No other consolidated 
subsidiaries of the Company have pension 
plans. 

The aggregate cost of contributions to 
profit sharing trust funds of the United 
States and Canadian operating subsidiaries 
amounted to $999,326 ($919,673 in 1968). 


Note 7—Commitments: 


Approximate annual rentals under leases 
in effect on premises occupied by the 
Company’s operating subsidiaries were as 


follows: 
1970 $1,915,000 


al 1,825,000 
ie 1,800,000 
1973 1,555,000 
1974 1,380,000 


Total lease commitments extending 
beyond 1974 amounted to approximately 
$1,315,000 for terms ending through 1980. 

The Company is obligated to purchase 
the remaining minority interests in Heu- 
mann, Ogilvy & Mather and in Van Maa- 
nen, Ogilvy & Mather should the minority 
interests so elect. 


60 Broad Street 
New York, New York 


In our opinion, the accompanying consolidated balance sheet and related consolidated state- 
ment of income and retained earnings present fairly the financial position of Ogilvy & Mather 


International Inc. and its subsidiaries at December 31, 1969 and the results of their operations for 
the year, in conformity with generally accepted accounting principles applied on a basis consist- 
ent with that of the preceding year. Our examination of these statements was made in accordance 
with generally accepted auditing standards and accordingly included such tests of the accounting 
records and such other auditing procedures as we considered necessary in the circumstances. 


March 4, 1970 


PRICE WATERHOUSE & CO. 
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